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a modern approach
to the sans serif

Engrez

Engrezis a thoroughly modern
sans with a softened, simplified
lowercase and sturdy, serious
caps. Recommended for corporate
branding and editorial exercises.



The Encyc\opema

Historically they have been more prone to political stability than

waerful Women

The percentage of island countries that are democratic is just getting higher.

Good Framework

Temperature is the measure of global warming reported in the popular way.
Future climate change and associated impacts will differ still mor

Very Susceptlble

People react to global warming with general fear of its ff cts

Foreign invaders

A playground, playpark, or play area is a place with a specific design allow

Engrez Light
Engrez Reqular
Engrez Medium
Engrez SemiBold
Engrez Bold
Engrez Black
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— Body of international standing —

The changes since the 1950s

€28.63]

»Scenario #5«

INITIAL CAUSES OF TEMPERATURE CHANGES

9 Caramel sauce is made by mixing hot caramel

Branding?

DC.0921-FBA

CHOICE {Strategy or identity?}

03 Despite having headed Interbrand's
list of the 100 most valuable brands

for 13 consecutive years, Coca-Cola

World's biggest
brands has now been replaced by Apple!

u&me

Absolute dominance
of technology

CHANGING TRENDS OR EVOLVING DIRECTIONS




ACQUIRED
STRATEGIES

The role of a branding agency
IS to create, plan and manage
branding strategies for clients,
but can also involve supportin

EFmbody

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

Itis also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of large
rebranding strategies, but will often be more focussed on specific areas, and in
particular those related to reaching, attracting and retaining the target market.
Despite having headed Interbrand's list of the 100 most valuable brands for 13
consecutive years, Coca-Cola has now been replaced by Apple, whose surge to

ACQUIRED
STRATEGIES

The role of a branding agency
IS to create, plan and manage
branding strategies for clients,
but can also involve supportin

PlUrpese

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

Itis also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of large
rebranding strategies, but will often be more focussed on specific areas, and
in particular those related to reaching, attracting and retaining the target
market. Despite having headed Interbrand's list of the 100 most valuable
brands for 13 consecutive years, Coca-Cola has now been replaced by Apple,



ACQUIRED
STRATEGIES

The role of a branding agency
s to create, plan and manage
branding strategies for clients,
but can also involve supportin

Practice

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

Itis also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of large
rebranding strategies, but will often be more focussed on specific areas, and
in particular those related to reaching, attracting and retaining the target
market. Despite having headed Interbrand's list of the 100 most valuable
brands for 13 consecutive years, Coca-Cola has now been replaced by Apple,

ACQUIRED
STRATEGIES

The role of a branding agency
is to create, plan and manage
branding strategies for clients,
but can also involve supportin

@vertap

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

It is also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of large
rebranding strategies, but will often be more focussed on specific areas, and
in particular those related to reaching, attracting and retaining the target
market. Despite having headed Interbrand's list of the 100 most valuable
brands for 13 consecutive years, Coca-Cola has now been replaced by Apple,



ACQUIRED
STRATEGIES

The role of a branding agency
is to create, plan and manage
branding strategies for clients,
but can also involve supportin

Profiled

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

Itis also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of large
rebranding strategies, but will often be more focussed on specific areas, and
in particular those related to reaching, attracting and retaining the target
market. Despite having headed Interbrand’s list of the 100 most valuable
brands for 13 consecutive years, Coca-Cola has now been replaced by Apple,

ACQUIRED
STRATEGIES

The role of a branding agency
is to create, plan and manage
branding strategies for clients,
but can also involve supportin

Hybrios

On the other hand, advertising is more
focussed on the process that firms use
to market & communicate to existing

Itis also important to note that even the most successful brands will seek
branding support. Evidently this will generally not come in the form of
large rebranding strategies, but will often be more focussed on specific
areas, and in particular those related to reaching, attracting and retaining
the target market. Despite having headed Interbrand's list of the 100 most
valuable brands for 13 consecutive years, Coca-Cola has now been replaced
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The #develop-ment of
Roman typeface is traced
back to Greek lapidary letters.
Greek lapidary letters were
carved 6420 A.D. into stone
and “one of the first formal
uses of Western letterforms”;
after that, they evolved into
the monumental capitals,
which laid the foundation for
Western design, especially
serif typefaces. There are 2
styles of Roman typefaces
that we can classify: the

old style & the modern. The
formeris characterized

by its similarly-weighted
lines, while the Y15e* latter
is distinguished by its
[contrast of light] and heavy
lines. Often, these styles

are combined. By 20th cent.,

computers turned #type_

design into a rather simplified
process. This has allowed
the number of @typefaces
670.000 to proliferate
exponentially, as there now
are thousands available.
Unfortunately, confusion
between typeface and
font* (the various styles of
a typeface) occurred ~1984
when Steve Jobs mislabeled

typefaces as ‘fonts’' for Apple

The #development of the specifically Roman typeface is
traced back to Greek lapidary letters. The Greek lapidary
letters were carved =6420 A.D. into stone and “one of the
very first formal uses of Western letterforms”; after that,
they evolved into the monumental capitals, which laid the
foundation for Western mito typographical design,
especially serif and typefaces. There are 2 styles of Roman
that the we classify: the old style & the modern. The former
is characterized by its similarly-weighted lines, while the
15e* latter is distinquished by its extraordinary and special
[contrast of light] and heavy lines. Often, these styles are
combined. By the 20th century, computers also 24/7 turned
#type_designinto a rather simplified process. This has
allowed the number of @typefaces and styles 670.000
to proliferate exponentially, as there now are thousands
available. Unfortunately, confusion between typeface and
font* (the various styles of a typeface) occurred ~1984
when Steve Jobs mislabeled typefaces as ‘fonts for Apple



THE ULTIMATE

2ND GUIDE ON

LIFECHANGING

SUPERFOODS

9L0Z / IWYM—VY

Possibly the most frequently mentioned superfood
group, berries remain only under preliminary research
and are not yet certain of providing health benefits.
Specifically, blueberries, as a popular superfood ex-
ample, are not especially nutrient-dense (considered
to be a superfood characteristic), having moderate
content of only three essential nutrients: vitamin C,
vitamin K and manganese. A food such as spinach
or kale, by contrast, contains many nutrients rich in
content (see nutrient tables in respective Wikipedia
articles) and so may confer nutritional benefits be-
yond those of other foods moderate in nutrient con-
tent, such as berries. Blueberries are

very commonly branded as having a

high dose of antioxidants, particularly
anthocyanins. Although anthocyanins

have antioxidant properties in vitro,

this antioxidant effectis not conserved

after the plant is consumed. As lately interpreted by
the Linus Pauling Institute and European Food Safety
Authority, dietary anthocyanins and other flavonoids
have little or no direct antioxidant food value follow-
ing digestion.
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More than a dozen industry publications on functional foods
and beverages have referred to various exotic or antioxidant
species as superfruits with estimates for some 10,000 new
product introductions in 2007-8.

Many dietitians say the word superfood is just a
marketing device. According to Catherine Collins,
chief dietitian at St George's Hospital in London,
usage of the term can actually be harmful when
applied to foods which have drawbacks. For
example, some seaweeds hailed as superfoods
contain natural toxins which are thought by
some to increase risk of cancer and liver damage.
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9 THE DUTCH FOOD SAFETY ORGANISATION
VOEDINGSCENTRUM, PRESENTED SOME
HEALTH CLAIMS THAT MARKETERS USE IN
SELLING MANY SO-CALLED SUPERFOODS
SUCH AS GOJI BERRY, HEMPSEED, CHIA
SEEDS, AND NOTES THAT SUCH CLAIMS ARE
NOT SCIENTIFICALLY PROVEN.
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Love In
Landscapes

Love In
Escape April

Loneliness is a complex and usually
unpleasant emotional response to
isolation or lack of companionship.

Loneliness typically includes anxious
feelings about a lack of connection

or communication with other beings,
both in the present and extending
into the future. As such, loneliness
can be felt even when surrounded by
other people. The causes of loneliness
are varied and include social, mental,
emotional or even physical factors.

Only this
month

/
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yourwonderfulshop.co

Y MENU YCOLLECTION

CLASSY SHOES
MODEL #RAFAELLO

MATERIAL: leather + fabric, leather sole

Available Colors

SIZES: 39,40, 41,42, 43,44, 45

Distribution How to Return Send Abroad
Options Orders Costs

Y INFO




